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Professor Andrade  

WHAT IS A THESIS?  

The most important thing to know is, what you’re doing – right?  

You can’t solve any problem and or create anything un@l you know or have a proposal about 
what that thing is. THE most common error I have experienced in teaching Grad level thesis 
efforts is that, when asked, most students can’t tell me what a thesis is?*(&(^%&^(*)@??? 

 Defini'on: A THESIS is - The crea@on of a unique, never before seen, methodology for crea@ng 
form, in terms of an object – place – eventscape or environmental experience.  
 
That’s it.  
This simple and direct defini@on is the ul@mate goal of any thesis project. Yet, as simple as this 
defini@on might be, achieving a completely new and unique mode of form genera@on, is NOT 
easy. This is why designing a thesis is a real struggle. This is why thesis work is so challenging and 
difficult. It calls for being comfortable in undefined realms of thought. It is similar to applying the 
scien@fic method to design. It requires geWng lost and then finding your way. This condi@on is 
difficult for many people. The dark space of not knowing is the key to discovery but it requires 
trus@ng your intui@on as a guide. 
 
 

WHAT AM I SUPPOSED TO BE ‘DOING’? 

STEP #1 – THESIS STATEMENT – If you don’t start with this you lose valuable @me. 

Define a premise or statement that explains what you intend to inves@gate. Remember your 
work is similar to a scien@st looking to find an answer to an unknown. Your thesis statement 
should be short and sweet because it’s only going to tell us WHAT you are going to do – not how 
–not in what order and not why – this all comes later. The thesis statement answers what unique 
proposed direc@on or conceit will you support, prove and or explore. It can be a statement or a 
theory that is put forward as a premise to be maintained or proved. It should not be more than a 
few sentences. A thesis statement is NOT just a ma^er of fact-like statement and never states I'm 
going to do this thing or that thing. It is a direc@ve of great importance, a defini@on of purpose. 
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Professor Andrade - WHAT IS A THESIS (Cont.) 

PRIOR TO SELECTION OF ANY THESIS DIRECTION OR IDEA: There are all sorts of interes@ng ideas 
for what might become a thesis, however, in order to be a viable thesis that requires a thousand 
hours to complete it pays to make sure you choose wisely.  

Below are tests that your thesis should pass before selec@ng a finalized thesis direc@on.  

Test #1 – Does this direc0on align with your passions – does it tap into who you are and where you want 
your career direc0on to go upon leaving your university master’s degree program?  

Test #2 – Does your direc0on tap into a known, or a@ainable skillsets, within your reach and 0meframe? 

Test #3 – Has this no0on been done achieved / studied / designed / detailed successfully by many many 
other people over 0me? – If so then it might be wise to skip this direc0on and move on to another idea. 

Test #4 – If your idea will not result in a unique approach to form making or entertainment then it would 
be wise to skip this idea and move on. Your thesis pretext must mean something to the audience. 

Test #5 – If you have a crazy idea, and everyone tells you that it won’t work, you might just be onto 
something amazing! Never be dissuaded or disillusioned – s0ck to your guns and go for it! 

 

CASE STUDIES – Be open and loose – Don’t think that these are IT!  –  Be flexible. 

• The reason we do CASE STUDIES for a thesis is in order to posit a unique direc@on never done 
before, we need to rule out 'similar' projects preceding our own inves@ga@ons. This allows us to 
move beyond all exis@ng similar efforts and supports our own unique findings. These case studies 
need to reflect inves@ga@on on behalf of your thesis and are not just a book report or a brief. 
Start with three case studies. It’s ok if they fail and become subs@tuted by more per@nent studies 
later on in the process. These first studies are just a start. Some@mes they can stand up to the 
overall process un@l the end and become a part of your thesis paper – some@mes not. 

• Rigorous research and documenta@on supports our grand experiment with factual input / 
knowledge of what ideas have preceded our project allowing us to break into new territory 

• Once we have completed our thesis proposal statement and case study research it’s @me to 
write up a THE ANALYTICAL ABSTRACT. This abstract helps lay out the direc@ves / next steps / 
objec@ve tasking for the crea@ve por@on of the thesis project - then the real adventure begins. 
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THE THESIS PAPER 

Summary of Thesis Paper Deliverables: 

1 – Thesis Statement 

2 – Case Study examples 

3 – Analy@cal Abstract 

4 – Images from Project 

5 – Cri@cal Abstract 

Bibliography – Research Sources / foot notes  

 

 

WHAT IS AN ABSTRACT? 

Dic'onary – adjec@ve: abstract - /abˈstrakt, 

Exis@ng in thought, or as an idea but not having a physical or concrete existence. 

 

 

 

There are two abstracts involved in a thesis – 

The first is a Map of Inten@ons (Objec@ves) – this is The Analy@cal Abstract = Inten@ons  

The second is a more tradi@onal commentary called – The Cri@cal Abstract = Findings 
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THE ANALYTICAL ABSTRACT at the beginning of the process 

An Analy@cal Abstract describes the direc@ves for our thesis statement – it is a mandate that 
outlines our efforts – defines our objec@ves which then once set into a schedule become a list of 
tasks. These tasks are what we’re going to do in our ‘laboratory’ our ‘incubator’ of design 
explora@ons. These things may also evolve and change through the design process. 

The analy@cal abstract summarizes a prescribed sequence of objec@ves including – this is where 
you explore the WHY you’re doing what you’re doing - WHAT you’re going to be doing and HOW 
and WHEN you plan to do it – these are NOT discussed as part of the thesis statement.  

1) The overall focus of the studies and the research problem(s) planned for inves@ga@on 

2) The basic design typology that will be the focus of research studies 

3) Lis@ng of major findings/trends expected to be discovered in the analysis phase 

4) A summary of your proposed design methodology for achieving your goal(s) 

This is oren inclusive of an outline in the form of lis@ngs of tasking @ed to a schedule and is only 
a best guess as to how things will go. This document may evolve and change. 

 

THE CRITICAL ABSTRACT at the end of the whole thesis process 

A Cri@cal Abstract describes the results of your research discourse in addi@on to describing main 
findings and informa@on, it also outlines an evalua@on of the final project. It summarizes efforts 
and explains results of original inten@ons, goals, and objec@ves to the reader. Wri^en comments 
and realiza@ons about the validity, reliability of discoveries and how the study research worked to 
support the overall final design = what did you learn and why?   

The cri@cal abstract summarizes actual findings including - 

1) An explana@on of all the main findings and the important results of the inves@ga@ons 

2) Includes the purpose, methods, scope and applica@ons of the research. 

3) An evalua@on of the project that compares it with other works on the same subject. 

4) Commentary on the related success or failures of the proposed design methodology 
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